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TERMS & CONDITIONS 
 
1. Campaign Overview 

The “Shop, Scan & Win” campaign (the “Campaign”) is organised by Currimjee Real Estate 
Ltd, property manager of Les Arcades Currimjee, on behalf of Compagnie Immobilière 
Limitée, the property owner (collectively referred to as the “Oganiser”), trading as Les 
Arcades Currimjee. The Campaign is inspired by the FIFA World Cup 2026. It is not 
officially affiliated with or endorsed by FIFA or any national football association. Customers 
who shop at participating outlets during the campaign period may upload their receipts 
through the campaign QR code/platform for a chance to win prizes. 

 
2. Campaign Period 

The Campaign will run from 15 June 2026 to 15 August 2026 inclusive (Mauritius Standard 
Time). Only original receipts from purchases made and submitted during this period will be 
accepted. 

 
3. Eligibility 

The Campaign is open to all customers who shop at participating outlets at Les Arcades 
Currimjee during the campaign period. Participants below the age of 18 may participate 
only with the consent of a parent or legal guardian. If a minor is selected as a winner, the 
prize must be claimed by their parent or legal guardian, who must present valid proof of 
identity.  Employees, directors and contractors of Currimjee Real Estate Ltd, Compagnie 
Immobilière Limitée, participating tenants, partners and any agency or supplier directly 
involved in the Campaign, as well as their immediate family members, are not eligible to 
participate. 

 
4. How to Participate 

To enter the campaign, participants must: 
• Shop at any participating outlet at Les Arcades Currimjee during the campaign period. 
• Scan the campaign QR code available at the participating outlets. 
• Register on the campaign platform with their full name, mobile number, email address 

and NIC number. 
• Upload a clear photo of their original receipt (maximum file size: 8 MB). 
• Only valid receipts from participating outlets will be accepted. 
• A minimum spend of Rs 400 on a single receipt is required for that receipt to be eligible 

for points. Receipts below Rs 400 will not qualify. 
 
5. Campaign Mechanic — Important Notice 

This Campaign is NOT a lucky draw. It rewards cumulative spend; the more you shop 
across the full campaign period, the more points you earn and the higher your position on 
the Leaderboard. Multiple receipts from different visits may be submitted throughout the 
campaign period. Repeat visits are encouraged. 
Minimum Ticket Size 
Each receipt submitted must reflect a minimum spend of Rs 400 in a single transaction at a 
participating outlet. Receipts below Rs 400 will not be accepted for points. 
Standard Points 
For every Rs 400 of validated spend on a single receipt, participants earn 10 points. Points 
are calculated in full multiples of Rs 400; any remainder below Rs 400 on a receipt does not 
earn additional points. 
After-5pm Bonus Points 
An additional 10 bonus points per Rs 400 spent are awarded for purchases made after 
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17:00 (5:00 pm) at participating outlets that operate beyond 5:00 pm during the campaign 
period. This doubles the points earned on eligible after-hours receipts. 
Points Summary 
Before 5:00 pm — Rs 400 spend = 10 points; Rs 800 spend = 20 points. 
After 5:00 pm (eligible outlets) — Rs 400 spend = 20 points (10 standard + 10 bonus); Rs 
800 spend = 40 points (20 standard + 20 bonus). 
Worked Example 
A participant who spends Rs 800 in a single receipt after 5:00 pm at an eligible participating 
outlet earns 40 points: 2 multiples of Rs 400 × (10 standard + 10 bonus) = 40 points. 
The receipt timestamp recorded by the participating outlet’s point-of-sale system will be 
used to determine whether the after-5pm bonus applies. The Organiser’s determination of 
eligible outlets and applicable timestamps is final. 

 
6. Receipt Validation 

Receipts must be clear, legible and unaltered, and must show the outlet name, purchase 
date and amount spent. Each receipt may only be submitted once. Duplicate, incomplete, 
edited or fraudulent receipts will be rejected and may lead to disqualification. The organiser 
reserves the right to request original physical receipts from any winner prior to prize award. 

 
7. Winner Selection 

The winner will be selected based on highest cumulative validated spend during the 
campaign period. The participant with the highest total verified spend at the close of the 
campaign period on 15 August 2026 will be eligible for the Grand Prize. Participants ranked 
second and third will be eligible for the Runner-Up Prizes, subject to verification. In the 
event of a tie in cumulative spend, the winner will be the participant whose earliest valid 
receipt submission, by date and time, established the tied amount. 

 
8. Minimum Participation Threshold 

The award of prizes is subject to the following minimum thresholds being met by the close 
of the campaign period on 15 August 2026: 
Minimum Participants 
A minimum of 150 unique registered participants must have submitted at least one valid 
receipt during the campaign period for any Leaderboard-based prize (Grand Prize and 
Runner-Up Prizes) to be awarded. 
Minimum Cumulative Spend — Grand Prize 
The Grand Prize (3-Night Rodrigues Holiday Package) will only be awarded in full if the 
winning participant has achieved a minimum cumulative validated spend of Rs 15,000 
during the campaign period. If the highest cumulative spend at the close of the campaign 
falls below Rs 15,000, the Organiser reserves the right to substitute the Grand Prize with an 
alternative prize of equivalent or lesser value at its sole discretion. 
If Thresholds Are Not Met 
If the minimum participation threshold of 150 unique registered participants is not reached, 
the Organiser reserves the right to: (a) extend the campaign period to allow the threshold to 
be met; (b) reduce the prize tier to an alternative prize of lesser value; or (c) not award the 
Leaderboard-based prizes for that campaign period. In any such event, the Organiser will 
communicate its decision via official social media channels. Weekly Social Media Prizes are 
not subject to this threshold and will be awarded regardless of overall participation levels. 
The Organiser’s determination as to whether any threshold has been met is final and 
binding. Participants will not be entitled to any compensation or alternative award if prizes 
are withheld or substituted pursuant to this clause. 
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9. Prizes 
Prizes are awarded based on final verified Leaderboard rankings at the close of the 
campaign period, subject to the minimum participation thresholds set out above. The prizes 
are as follows: 

 

Rank Prize Tier Prize 

1st Grand Prize 
Highest Cumulative 
Spend 

3-Night Rodrigues Holiday Package 
Auberge Les Filaos, Rodrigues — in partnership with Silver 
Wings 

2nd 1st Runner-Up 
2nd Highest Cumulative 
Spend 

Samsung A57 Smartphone, in partnership with Emtel 

3rd 2nd Runner-Up 
3rd Highest Cumulative 
Spend 

One-Year Satellite TV Subscription, in partnership 
from Canal+ 

Weekly Weekly Prizes 
Social Media Contests 

Drawn weekly via social media contests: 
– National Team Jerseys 
– Mobile Data packs, in partnership with Emtel 
– Gift Vouchers redeemable at participating outlets 

 
Weekly Social Media Prizes are drawn separately each week and do not affect 
Leaderboard standing or eligibility for the Grand Prize or Runner-Up Prizes. 
Prizes are non-transferable, non-refundable and cannot be exchanged for cash or any 
alternative. 

 
10. Prize Award & Prize-Giving Ceremony 

Prizes will be awarded within 7 calendar days of winner verification being completed 
following the close of the campaign on 15 August 2026. The Organiser intends to hold a 
Prize-Giving Ceremony to present the Grand Prize and Runner-Up Prizes. The date and 
venue will be communicated to winners in advance and will be scheduled upon the 
availability of all relevant parties, including the Organiser, Partners and the winners. Weekly 
Social Media Prizes will be awarded on a rolling basis during the campaign period, within 7 
calendar days of each weekly winner announcement. 

 
11. Winner Notification 

Winners will be contacted using the mobile number or email address registered on the 
platform. If a winner cannot be reached within 7 calendar days of first contact attempt or 
fails to complete verification within the period notified, the Organiser reserves the right to 
select the next eligible participant on the Leaderboard as the winner. Winners must present 
a valid National Identity Card or passport and, upon request, original receipts corresponding 
to their submissions, before receiving a prize. Winners may be asked to attend a Prize-
Giving Ceremony and consent to photography or video coverage for promotional purposes. 

 
12. Grand Prize — Silver Wings 

The Grand Prize Rodrigues holiday package is provided in collaboration with Silver Wings 
and is subject to Silver Wings’ own booking terms, conditions and availability. Les Arcades 
Currimjee is not responsible for the quality, fulfilment or availability of the travel prize or any 
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costs not expressly included in the prize. Travel dates will be agreed directly between the 
winner and Silver Wings following the award. 

 
13. Personal Data 

By participating, participants agree that their personal information (name, NIC, mobile 
number, and email address) may be collected and used for campaign administration, 
receipt validation, winner notification, prize collection and campaign communication. 
Personal data will not be shared to third parties and will only be shared with parties directly 
involved in administering the campaign, in accordance with applicable Mauritian data 
protection law. 

 
14. Publicity Consent 

By accepting a prize, winners agree that their name, photo and/or likeness may be used by 
Les Arcades Currimjee for promotional purposes related to this campaign, without 
additional compensation. 

 
15. Disqualification 

The Organiser reserves the right to disqualify any participant suspected of fraud, duplicate 
submissions, use of false information, manipulation of the platform or any breach of these 
Terms & Conditions. The Organiser may pursue legal action against individuals found to 
have engaged in fraudulent conduct. 

 
16. Limitation of Liability 

Les Arcades Currimjee shall not be held responsible or liable to any participant or winner 
should any prize supplier fail to provide the prize or for any shortfall in the quality of the 
prize or related services, or for any act or omission by a third-party partner or service 
provider involved in the Campaign. The Organiser will not be responsible for technical 
issues, failed uploads, network errors, platform downtime, or any loss or damage arising 
from participation in the campaign or use of the prizes. Participating outlets are independent 
tenant operators and are not agents of Les Arcades Currimjee. 

 
17. Campaign Changes 

The Organiser reserves the right to amend, suspend, cancel or extend the campaign at any 
time if required, including due to operational, technical, legal, or other unforeseen 
circumstances. Any material changes will be communicated via the Organiser’s official 
social media channels. 

 
18. Governing Law 

In case of any disagreement, the decision of Les Arcades Currimjee shall be final and 
binding on all parties. These Terms & Conditions are governed by the laws of the Republic 
of Mauritius. The courts of Mauritius shall have exclusive jurisdiction over any disputes 
arising from this campaign. 

 
19. Acceptance of Terms 

By participating in the campaign, whether by scanning the QR code, registering on the 
platform or submitting a receipt, participants confirm that they have read, understood and 
agreed to these Terms & Conditions. 


